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Store address….
Dear Alcohol Licensee:

Recently we conducted a Reward & Reminder visit to your store. Reward & Reminder is an underage drinking prevention activity designed to positively reward merchants who ask to see identification before a young-looking volunteer attempts to purchase alcohol.  All of the volunteers who participated in the Reward & Reminder program were 21 years of age. On (date), a Reward and Reminder team came to your site.  Our volunteer entered your establishment and attempted to purchase a 6-pack of beer.  We are very pleased to report that your employee properly checked ID. This is wonderful news for your business and community.
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Reducing illegal sales of alcohol has a number of benefits for Oregon.  Underage drinking cost the citizens of Oregon $697 million in 2001. These costs include medical care, work loss, and pain and suffering associated with the multiple problems resulting from the use of alcohol by youth.1 This translates to a cost of $2,074 per year for each Oregon youth.  Reducing underage access to alcohol will save tax dollars for everyone.
According to the 2006 Oregon Healthy Teens Survey, 80% of 11th graders say it would be very easy or sort of easy to get alcohol if they wanted.  We need to see these numbers drop.
Of course, by doing the right thing, your store is also following the law.  

We salute your success, and will continue to support your store’s efforts to help stop underage access to alcohol.
Sincerely,

Anne Kraft
Intervention Coordinator
Reducing Youth Access to Alcohol Project
Oregon Research Institute


If you would like more information or additional resources, please contact me at 541-484-2123 ext. 2261 or at annek@ori.org. 
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